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E–116 

M. Com. (Fourth Semester) (Main/ATKT)  

EXAMINATION, May-June, 2021 
(Optional—Specialization) 

[Optional Group (A) : Marketing] 
Paper First (A) 

PRINCIPLE OF MARKETING 

Time : Three Hours ]  [ Maximum Marks : 80 

uksV % funsZ’kkuqlkj lHkh [k.Mksa ds mŸkj nhft,A 

 Attempt all Sections as directed. 

 [k.M&v izR;sd 1  

(Section—A) 

oLrqfu”B@cgqfodYih; iz’u 

(Objective/Multiple Choice Questions) 

uksV % lHkh iz’uksa ds mŸkj nhft,A 

 Attempt all questions. 

lgh mŸkj dk p;u dhft, % 

Choose the correct answer : 

1- O;olk; ds fy, foi.ku gS % 

¼v½ vfuok;Z 
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¼c½ vko’;d 

¼l½ vuko’;d 

¼n½ foykflrk 

For business marketing is : 

(a) Compulsory  

(b) Necessary  

(c) Unnecessary  

(d) Luxury  

2- ßfoi.ku vo/kkj.kk O;olk; dk n’kZu gSAÞ ;g dFku gS % 

¼v½ MCY;w- ts- LVs.Vu dk 

¼c½ fQfyi dksVyj dk 

¼l½ tkWu bZ- osdQhYM dk 

¼n½ vkFkZj ih- QsYVu dk 

“Marketing concept is a philosophy of business.” This 
statement is of : 

(a) W. J. Stanton  

(b) Philip Kotler 

(c) John E. Wakefield  

(d) Arthur P. Felton  

3- foi.ku feJ.k Kkr fd;k tkrk gS % 

¼v½ miHkksDrkvksa dh larqf”V ds fy, 

¼c½ mRikndksa dh larqf”V ds fy, 

¼l½ fuekZrkvksa dh larqf”V ds fy, 

¼n½ ljdkj dh larqf”V ds fy, 
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Marketing mix is determined :  

(a) For the satisfaction of consumers  

(b) For the satisfaction of manufacturers  

(c) For the satisfaction of producers  

(d) For the satisfaction of government  

4- foi.ku feJ.k jgrs gSa % 

¼v½ LFkk;h 

¼c½ vfuf’pr 

¼l½ fuf’pr 

¼n½ cnyrs gq, 

Marketing mix remain : 

(a) Static  

(b) Uncertain  

(c) Certain  

(d) Changing  

5- lw{e i;kZoj.kh; ?kVdksa ij foi.ku izca/k dk fu;a=.k gksrk gSA 

¼v½ gk¡ 

¼c½ ugha 

¼l½ vkaf’kd  

¼n½ vfuf’pr 

Marketing management has control over micro environment 
factors. 

(a) Yes 

(b) No 

(c) Partial  

(d) Uncertain  
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6- foi.ku i;kZoj.k ds ewyHkwr vax gSa % 

¼v½ 2 

¼c½ 3 

¼l½ 4 

¼n½ 6 

The primary components of marketing environment are : 

(a) 2 

(b) 3 

(c) 4 

(d) 6 

7- ßØ; djrs le; fdlh O;fDr ds lEiw.kZ O;ogkj dks Ø; O;ogkj dgk 

tk ldrk gSAÞ ;g dFku gS % 

¼v½ ikWy dk 

¼c½ xksFks dk 

¼l½ fLVy dk 

¼n½ dksVyj dk 

“The whole behaviour of a person while making purchases 
may be termed as consumer behaviour.” This statement is  
of : 

(a) Paula  

(b) Goethe 

(c) Still 

(d) Kotler  
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8- cktkj foHkfDrdj.k gS % 

¼v½ vko’;d  

¼c½ vuko’;d 

¼l½ /ku dh cckZnh 

¼n½ le; dh cckZnh 

Market segmentation is : 

(a) Necessary  

(b) Unnecessary  

(c) Wastage of money  

(d) Wastage of time  

9- ßcktkj foHkfDrdj.k dk mís’; Øsrkvksa ds e/; ik;s tkus okys vUrjksa 

dk irk yxkuk gS rkfd muesa pquko djuk vFkok mudks foi.ku djuk 

laHko gks tk,AÞ ;g dFku gS % 

¼v½ MCY;w- ts- LVs.Vu dk 

¼c½ ,- jkWcVZ dk 

¼l½ fQfyi dksVyj dk 

¼n½ ih;lZ dk 

“The purpose of market segmentation is to determine 
difference among buyers which may consequential in 
choosing among them or marketing to them.” This statement 
is of : 

(a) W. J. Stanton  

(b) A. Robert 

(c) Philip Kotler 

(d) Pearce 
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10- mRikn iafDr dh izeq[k j.kuhfr;k¡ gSa % 

¼v½ 2 

¼c½ 4 

¼l½ 6 

¼n½ 8 

Major product line strategies are : 

(a) 2 

(b) 4 

(c) 6 

(d) 8 

11- ^mRikn vo/kkj.kk* ‘kCn dk lcls igys mi;ksx fd;k Fkk % 

¼v½ fQfyi dksVyj }kjk 

¼c½ fFk;ksMksj ysfoV }kjk 

¼l½ MCY;w- ts- LVs.Vu }kjk 

¼n½ vkj- ,l- Mkoj }kjk 

The term ‘product concept’ was first used by : 

(a) Philip Kotler  

(b) Theodore Levitt 

(c) W. J. Stanton  

(d) R. S. Daver  

12- mRikn fodkl dk eq[; dkj.k gS % 

¼v½ yxkrkj gkfu  

¼c½ de ykHk 

¼l½ rduhdh fodkl  

¼n½ jk”Vªh; fodkl 
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Main reason for product development is : 

(a) Continuous loss  

(b) Less profit  

(c) Technological development  

(d) National development  

13- uohu mRikn fodkl ls vk’k; gS % 

¼v½ mRikn iafDr eas uohu mRikn tksM+uk 

¼c½ iqjkus mRikn eas lq/kkj djuk 

¼l½ miHkksDrk larqf”V ij cy nsuk 

¼n½ mi;qZDr lHkh  

New product development means : 

(a) Addition of a new product in product line  

(b) Improvement in the old product  

(c) Emphasis on consumer satisfaction  

(d) All of the above  

14- vf/kdka’k uohu mRikn jgrs gSa % 

¼v½ vlQy 

¼c½ lQy 

¼l½ ‘kr&izfr’kr vlQy 

¼n½ ‘kr&izfr’kr lQy 
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Mostly new product are : 

(a) Unsuccessful  

(b) Successful  

(c) 100% unsuccessful  

(d) 100% successful  

15- lcls vf/kd O;kid {ks= gS % 

¼v½ czk.M 

¼c½ yscfyax 

¼l½ iSdsftax  

¼n½ O;kikj fpUg 

Maximum wide scope is of : 

(a) Brand  

(b) Labelling  

(c) Packaging  

(d) Trademark  

16- vPNs czk.M dh fo’ks”krk,¡ gSa % 

¼v½ lw{e uke  

¼c½ Lej.kh;  

¼l½ vkd”kZd  

¼n½ mi;qZDr lHkh  

The characteristics of a good brand are : 

(a) Short name  

(b) Memorable  

(c) Attractive  

(d) All of the above  
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17- mRikn thou pØ dh voLFkk,¡ gksrh gSa % 

¼v½ 2 

¼c½ 4 

¼l½ 6 

¼n½ 8 

The stages of product life cycle are : 

(a) 2 

(b) 4 

(c) 6 

(d) 8 

18- ewY; uhfr gksrh gS % 

¼v½ miHkksDrk ds i{k esa  

¼c½ ljdkj ds i{k esa  

¼l½ mRiknd&fuekZrk ds i{k esa  

¼n½ lHkh ds i{k esa  

Price policy is : 

(a) In favour of consumer  

(b) In favour of government  

(c) In producer-manufacturer favour  

(d) All of the above  
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19- Fkksd O;kikjh lsok,¡ iznku djrk gS % 

¼v½ fuekZrk dks  

¼c½ QqVdj O;kikjh dks  

¼l½ lekt dks  

¼n½ lekt ,oa QqVdj O;kikjh dks  

Wholeseller renders services towards : 

(a) Manufacturer  

(b) Retailer  

(c) Society  

(d) Society and Retailer  

20- fuEufyf[kr esa ls QqVdj O;kikjh dh fo’ks”krk ugha gS % 

¼v½ NksVh ek=k esa O;kikj djrk gS  

¼c½ miHkksDrkvksa dks lh/ks eky Hkstrk gS  

¼l½ xzkgdksa ls O;fDrxr lEidZ cukdj j[krk gS  

¼n½ izk;% m/kkj eky csprk gS  

Which of the following is not a characteristic of  

retailer ? 

(a) Deals is small quantity  

(b) Sells goods directly to consumers  

(c) Maintain personal contacts with customers  

(d) Generally sells goods on credit  
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 [k.M&c izR;sd 2 

(Section—B) 

vfr y?kq mŸkjh; iz’u 

(Very Short Answer Type Questions) 

uksV % fdUgha vkB iz’uksa ds mŸkj dsoy nks ls rhu okD;ksa eas nhft,A 

 Attempt any eight questions in two or three sentences 
only. 

1- foi.ku D;k gS \ 

What is marketing ? 

2- foi.ku feJ.k dks ifjHkkf”kr dhft,A  

Define marketing mix.  

3- foi.ku i;kZoj.k D;k gS \ 

What is marketing environment ?  

4- Øsrk O;ogkj D;k gS \ 

What is buyer behaviour ?  

5- mRikn js[kk D;k gS \ 

What is product line ?  

6- vEczsyk czk.M D;k gS \ 

What is umbrella brand ?  

7- ewY; fu.kZ; D;k gS \ 

What is pricing decision ? 
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8- mRikn ewY; dk D;k vFkZ gS \ 

Explain the meaning of product pricing ?  

9- forj.k okfgdkvksa ls D;k vk’k; gS \ 

What is the meaning of channels of distribution ? 

10- HkkSfrd forj.k iz.kkyh ls D;k vk’k; gS \ 

What is meant by physical distribution system ? 

 [k.M&l izR;sd 3 

(Section—C) 

y?kq mŸkjh; iz’u 

(Short Answer Type Questions) 

uksV % fdUgha vkB iz’uksa ds mŸkj nhft,A izR;sd iz’u ds mŸkj gsrq ‘kCn& 

lhek 75 ‘kCn gSA  

 Attempt any eight questions. Word limit for answer of 
each question is 75 words.  

1- mRikndksa ds fy, foi.ku dh vo/kkj.kk dk D;k egRo gS \ 

What is the importance of marketing concept to producers ?  

2- foi.ku feJ.k esa ifjorZu D;ksa djuk pkfg, \ 

Why changes should be done in marketing mix ?  

3- foi.ku i;kZoj.k ds o`gr~ vaxksa ls D;k vk’k; gS \ 

What is meant by macro components of marketing 

environment ?  
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4- cktkj foHkfDrdj.k ls D;k vk’k; gS \ 

What is meant by market segmentation ?  

5- mRikn dh vo/kkj.kk dks le>kb,A  

Explain the product concept.  

6- ,d vPNs czk.M dh izeq[k fo’ks”krk,¡ crkb,A  

Explain the main characteristics of a good brand.  

7- ewY; fu/kkZj.k ds fdUgha nks ?kVdksa dk la{ksi esa o.kZu dhft,A  

Describe in brief any two price determination factors.  

8- NwVksa rFkk mlds izdkjksa dk la{ksi esa o.kZu dhft,A  

Describe in brief discounts and its types.  

9- forj.k okfgdkvksa ds izeq[k izdkjksa dk o.kZu dhft,A  

Describe the main types of channels of distribution.  

10- foHkkxh; Hk.Mkj dh fo’ks”krkvksa dk o.kZu dhft,A  

Explain the characteristics of departmental stores.  

 [k.M&n izR;sd 5 

(Section—D) 

nh?kZ mŸkjh; iz’u 

(Long Answer Type Questions) 

uksV % lHkh iz’uksa ds mŸkj nhft,A izR;sd iz’u ds fy, ‘kCn&lhek 

150 ‘kCn gSA  
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 Attempt all questions. Word limit for each question is 
150 words. 

1- vk/kqfud foi.ku dh vo/kj.kk ls vki D;k le>rs gSa \ foi.ku dh 

vk/kqfud rFkk iqjkuh vo/kkj.kk eas vUrj Li”V dhft,A  

What do you understand by Modern Marketing Concept ? 
Explain the difference between new marketing concept and 
old marketing concept.  

vFkok 

(Or) 

foi.ku feJ.k ls vki D;k le>rs gSa \ blds izeq[k rRoksa dh foospuk 

dhft,A  

What do you understand by Marketing Mix ? Discuss its 
main elements.  

2- miHkksDrk Ø; O;ogkj dks izHkkfor djus okys fofHkUu ?kVdksa dh 

O;k[;k dhft,A  

Explain the various factors which affect consumer buying 
behaviour. 

vFkok 

(Or) 

cktkj foHkfDrdj.k ls vki D;k le>rs gSa \ bldk egRo Li”V 

dhft,A  

What do you mean by Market Segmentation ? Explain its 

importance.  
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3- mRikn fodkl ls vki D;k le>rs gSa \ blds izeq[k fl)kUrksa ,oa 

ykHkksa dks le>kb,A  

What do you mean by Product Development ? Explain its 

main principles and advantages.  

vFkok 

(Or) 

iSdsftax dks ifjHkkf”kr dhft,A iSdsftax ds mís’; vkSj dk;Z D;k gSa \ 

Define Packaging. What are the objectives and functions of 

packaging ? 

4- fdlh oLrq dh dher fu/kZj.k ds fy, viuk;h tkus okyh eq[; fof/k;ksa 

dk la{ksi eas o.kZu dhft,A  

Describe briefly the chief pricing methods which are used to 

determine the price of a product.  

vFkok 

(Or) 

foi.ku esa forj.k&okfgdk uhfr dk D;k egRo gS \ forj.k okfgdk 

p;u fdu rRoksa ij fuHkZj djrk gS \ 

What is the importance of distribution channel in  

marketing ? On which elements the selection of channels of 

distribution depends ? 
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