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M.Can. I% Semester {2018-1%)

PAPER=-L
MANAGERIAL ECONQMICS M.M. BO+20

CRJECTIVE:

This course dewelops manager:al, perspective to scononos fundamentals as aids to
deci=ign making under given envizommental constraints.

GOORSE INFPUTS:
URIT-1  Mature and Soope of Managerisl, Booramicos: (hiective of a fiow Bowemlss theory and

managerial theory; !ﬂhrﬂlﬁﬂalmlﬁt’ﬁraiﬂaﬂmihﬂiﬁfﬁ.

INIT-Z Fondsmental economic conrepts-ineremental principle, opportunity oost principle,

discnting principle. equi-marginal prireiple.

UNIT-3 Demand fnalysis: Individual and Market demsand fimstions Daw of demarid: determi-

rants of demand; Elasticity of demand-its meaning and importance, Price elasticityy
incore elasticity sl croes elasticity: Using slasticity “in mregerial decisions,

MNIT-4 Theory of conmumer Chodoe: Cardinal ucilitoy apopoach, indiffersnce appocach, mewsled

preference and thecoy of consumer dhwice wnder risky Demand estimation for mejor
cmsumer durable and non—durable products: Demand forscasting tech. techricue,

UNIT-5 Prodoction Theory: Produiction function-prodoction with oe and oao varianle imuats,

Stages of productiony Bomomics of soale; Bstimetion of proeduction femction.

PRPER — 11
ADVANCED ACCOUNTING MM, BO+20

CBJECTIVE:

The chjective of this cmrse is to exposs students o sconmting 1sses e practioss such
a8 maintenante of oompany aocointe ard hanedling” Sccounting adjusoments.

COURSE INPTS:

UNIT=-1 Aocounting for isste, Foofeitsd and medemtion of shares s debentures.
UNIT=2 Final sooomts and financial scatoments of ompaies.

UNIT-2  Poooumting issues relative to amaleamation and recomstroction of oomoanies.
NIT-4 Bcoounting for holding and subsidiary corpeniss.

UMIT-S% Pooomts relating to Ldguidation of ompanies.

REFERENCES.

Beems, F.A. & Advanced Acoounting, Frentice Hall, ,MNew Jucsey., Dearlen, J. apd 8.
Bhattacharya: hooounting for Management, Vikas Publishing Aouse, New Delhi.

Esgler, C,L.A Bemstein. and E.R. Lavbert: Advanced Acoositing, with Chissgo. Fischer,
B.M. W.J. Taylor and J.A. lear: Khmnced Aoooanting, South-Westem, Ohio. Gupta, R.L.:
Echveneesl Fingnsial Aroounting, S.0Chand & G5, New Dsihl,

Keise DLE. and J.J0. Weygand: Intemediste Aocomting, Jobn Wilsy and Sons, WY
Maheshiarl, S.N.: Bdvanecsd Rooountanoy- Vol IT Vikash Publishing House, New Delhi
Monma, J.RL ¢ Adwanced Firancial Recounting, Mayoor Poperbacks, Hoida Narayanasw=m,
F: Financial Rocoimting: A Mansgorisl Dorgpective, Prentics Hall of Inchia, (elhi,

Medgs, RUF: ¢ Financlal Acosunting,. Tata MoGeaw Hill, New Delhi.

Sukias MuE ‘and T.S.Grewal @ RAdvanced Acoou’ ntancy, Sulran Chand & Co. New Dedhi.
Warren, ©.5. and P.E. Fess: Principles of Fimancial and Mimagerial Acoonting, South
Westerr, Chio,
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Diskson: Acoountancy

J:R. Batlboi : Advenoced Acrocomting

R.R.Gupta: Advanced Accounting

5.M, Shukia : Advanced Acocounting

Shukla and Grewal: Advanced Accounting

H Chakravarty : Advanced Acoounts

Dr. Shukla huum1ﬂg:awa1: Advanced Accountancy
Dr.5.5. Gupts: Advanced Accounts

Or .¥arim, Or. [‘E‘IEHU]E[ & Pro.Mehata : fdvanced Acooumting
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M. Com — 1°* Samaster
e} fum vd o (9ee9a — 111)
Incoma Tax Law and Accounts (Paper — Third)
M.M. : B0
OBJECTIVE

The objective of this course is to help student
uncderstand and conceptual framework of Income tax.

Unit = I | Law relating to Income tax ¢ Brief study of the main provisions
cf the

Indlan Income Tax Act. Important definitions. Income exempted
from tax, Residence and Tax liability.

Unit - II|Calculation of taxable income under the head : Salary
and House
property.

Unit - IIT| Depreciation and Development allowance, Calculation of taxable
Income under the head : Business and Profession, capital gains,
income from other sources.

Unit = IV | set off and carry forward of losses, Deduction from gross total

Income
Calculation of taxable Income and tax ofan individusl,
and Hindo undivided Families.

9T



Unit — V | Appeals & Revisions Reference of High Court and Supreme court,

cffences
& penalties, Income tax authorities.

M. Com — 1" Semester

(Corpulsory) Seper — IV (Paper Code.evevinedl
ETATISTICAL ANRLYSTS M.M.: 8O
OBJECTIVE
The Gojective of this course is tof help sthadent leam the gplicstion of statistics) teels and
technigues for decisicon making.

NIT-1 SaHstes - [Efnitions, Cesctertstics, Sope and daboee, Funotions, limitationas,
Distrust and misme inportanoes & Staristical Investigations., Classifiestion & Tabols-
tin,

MIT-Z Cata Sources: Primary and Secondary, Primary data collection technigquess, Schedule,
cuestionnaire and interview & Sources’ of Secondary data,

UNIT-2 Dispersion, Co-sfficient of warianoe and skewness, cormelation - Farl- Pearsms and
speanman’ 8 ranking method and Regression analysls, Two variables case.

ONIT-4 Probabdlity Theety: Podebility clessiml, mlztive ad atdjective probebdlity; Addition
and multiplication prombilicy models — Conditional probanility and  Baye’s Thecrem,

UNTT-5  Prosdlity Mstoibutions - Bionomial, polsson and Fommal Dlsteibutions, Thelr charac—
tErstics ad appl lostions.

M. Com — 1" Semester

UHDER MANAGEMEMT BOARD
(Compalsory] Paper - V¥ (Papar Code I
PRIRCTIVE CORPORATE LEGAL FRAMEWORK M.M. : BO
The bjective of this course is provide knowledge of relevant provisions of vacicus laws
inflvencing businsss operations.
UNIT=1 The Companies Act, 1956 (Relevant Prowvisions] @ Definition, types of comganies

Mamrandm of associarien; frticles of. assoriation; Prospectis; Share capital and
mambershlip.

NIT-Z Meetingz and resolotions - Company management; Managerial reminerstion; Winding
up and dizsolution of compariiss,

NIT=3 The Negotiasble Tnstruments Act, 1BB1 - Definiticn, types of negotiable instnarents;
Neeptiarion: Holder and bolder in die couras; payment in doe comrse;

WIT-4 Endorsenent and crossing of cheque; Presentation of regotizhle instaments.

NIT-5 legal Pvircement for Seenricy Markecas: SEST Act. 1992-orgamisation and chjectives of
SES]




M.Com. II* Ssmester

PRPER — VI
BUSINESS ECONOMICS MM, B0+Z0

QUBJECTIVE -
This course develops managerizl perspective w economic fundaQlentals’ as aids to
decision meking under given envirormental constraints.

IT-1

UMIT-2

UHIT-3

INIT-4

Cost Theary and Estimaticn, soonomic value analysis, Short and long o cost
frctions— their nature, shepe ad inter-relaticnshipy Law of veriable proportions;—Law of
mhurs to sele,

Price [etermiration uder Diffarent Merkst Conditicns: Charscteristics of differenr
market stnectures; Price detesninstion and fim's equilibriim in Sveet-nn and long-on
urgier perfect competition, moncpolistic competition, alignpaly and mmopoly,

Pricing Practices: Methods of price determiration in pescties, pricing of muitigle
products; price discriminaticn: Interrational price discriminstion and dmping: Transfer
peici.

Buziness Cycles: Nature and phases of la business .owsla: Theories of hisincss oy=las-
Evdhological, profit; monetary, immovaticon, oobweb, Sameelson argd Hicks thesries.
Inflation: Cefinition, Charscteristics ad types: Inflation in temms of demerd- pull and
ost-rush edors; Effects of inflacion.

PAPER - WVII
SPECIALISED ACCOURTING M. .M. 80+20

OBJECTIVE.
The chjective of this coorse -is to eposs studmits to acoonting lsses and practices such
as mintenance of company arcounts and handling accounting adjustmenta,

UNTT-1

ORTT-2

IT-3
UNIT-4
MNTT-5

hoocounts of General Insurance Compunies.

Acoounts of Banking Companies.

fooomts of Rublie Utility concems: Double BAcoomts Systen.
Bomlty acoomts,

Investment accounts.

R



M. Com - 2" Semester
@Y A o e (FeEeE — vito)
TAX PLANNING AND MANAGEMENT (Paper — VIIT)
M.M. : B0
OBJECTIVE -

This ceourse aims at making students conversant with the concept
of corporate tax planning and Indian tax laws, as also their implications for
corporate management.

URit - I | caleulation of taxable Income and tax of Flrm and Companies.

Unit - IT| paturn of Inceme, FProvigionzl Regular, Expert and smergency

dssessment,
Be opening of assessment.

Unit - III| Concept of tax Planning ; Tax avoidance and tax evasions ; Tax
planning
with reference of location, nature and form of organization of new

Unit - IV | Tax planning to capital structure, decieien dividend policy ;
Inter corporate
dividends and bonus shares.

nLE =W PFreparation of Income tax returns, Computation of Income

tax, Tax
deduction at source; Advance payment of tax,

27"




[Compulsory) Paper - IX (Paper Ceds I
ADVANCE STATISTICE M.M.: 80

OBJECTIVE
'&eﬂﬁmﬂwdtﬂsmmmwmmﬁmﬂemmm tools ad
technimes for decision meldng.

INIT-1 Statistical Decision Theory: Decisicn ervirooment, Expected profit under uncertainty

andl assigning probabi 1ities and 1 Tty tharey,

INIT-2 Statistical Fstimations. and Testory: Foint and interval sstimation of proulation mean,
proportion and varlance Statistical Testing - Hypothests snd Errors, Sampe size - Large
and Smll Samplingtest 2 tests, T Tests & F Tosts.

N3 Association of Attribites : Two fctributes, omsistency of dats, messurement of
Pasoeiatrion of Brrrlbates - Ferrentage methed, afficient of Association, Cormparison
of Petual ard (you Is methed! Expected fregencys & Issusery Association. .

MIT-4 Statistical Quality Comtml: Gmmes of Variatios in qeality daracteristics, Quality
Coritrol charts-mnpose and logic, Process under control and oot of ontrol, waming
limits, omirol derts for stoimutes-Fraction defertfves ad Tnber of defects, Rorep-
tance sampling.

INIT-5 Interpalation and Extrepolacion - Prabolic Bicewmial, Mewton and long rages method.

{Compulsory) Paper - X { Paper Code ,....... =)
Business Laws
M.M. 8D

OBJECTIVE

The thjectiwe of this corse is provide lnowledge of ralevant provisions of varlous laws

UNTT-1  SEBI Act-1992: Oroanisation and objectives of SERT, Rmctions and fole of SERI Righte
and Power of SHBT.

UNIT=2. MRIF Act 1963:Mnopolistic Trade Practice Meanirg, essentials, Restrictive Trade
Practices — Maaning, Unfair trade practics, MRIP caomission of fences and Penalties.

UNIT-3 Consumer Protection Act 1986: Meeds of Act, Rights of corsumers, Thjectives of Aot.,
Grievance redresss] Muchinery, District Form, State Comis=ion, Naticral Commis-
Hlo,

UNIT-4  FEMA Act 1998: Chjectives; Regulstien and Management of FEMR, Peralties Appeal.

UNIT=5 W.T.0.: Brisf History of WIO, Cblectives and Functions, Organisation, W.T.0. and
India, Regicral groupings, anti-dmping duties and other MTBs, [nha declaraticn,
Tdsputs settlement systam, TRIPF, THIMS and GWTS,



M. Com. IIIH'i Semester (Cempulsory Papers)

ye 9F AeT9F & AW gt 9T Wre
__Papar -~ 1 TF o AqUTeT B0+20 01

U — 1 (Management Concept)

Paper - II HTSTeH® ael gO0+20 gz
H99d — 1T (Organisational Behaviour)
Faper - III | Godar @99 olEis— a80+20 303
U¥H9S — 111 | {(Advance Cost Accounting)

Paper = IV .ﬁﬂiﬁﬂ ST EO0+Z0 3ana
e & IV {Management Accounting)

Paper - V | yaqgsiy favty @ e Swis 80+20 305
Ug=ud — v (Accounting for managerial deeision)




M O . I?th amazstar

Special attention te the Students. Students are

select any one

Optional Group

Cptional Group

Optional Group

Cpticnal Group

Cptional Group

Specialization out of four suggested below.

Optional - Specializatien

(A Marketing

= B} Management

= Banking and Insurance

(D) Taxation and
Rccocounting

= @ YU (Marketing)

regquired to

PEE R WIS & A ol uY TS
Paper— Al |fgve & g 80+20 401
993 — Al | (Principle of Marketing)
Paper—- A ll | fimmgs e famsa wasg 20420 402
g9 — Al | (Advertising & Sales Management)
Paper — ATl | o argerer 80+20 403
e — Al | (Marketing Research)
Paper— A IV | ameeisfly fyoom 80-+20 404
9eHA — ATV | (International Marketing)




Optional Group - (B) T&=] (Management)

Ue g4 UeT9H & AR quiidh U ®IE
Paper-B1 | fawig ya= 80+20 411
¥THA —B1 | (Financial Management)
Paper—B1l | oifds yg= 80+20 412
H¥HA =Bl | (Personnel Management)
Paper—B Il | aares wawy 80+20 413
H¥AF —B I | (Production Management)
Paper-B IV | 2xgve=r yaw 80+20 414
YR —BIV | (Strategic Management)
Optional Group— (C)  &f&T ug i (Banking and Insurance)
us ud UHIH &7 A yories R Pie
Paper - C 1 afpT @raER 80+20 421
93U —C1 | (Banking Practices)
Paper—CIl | 9Re # dfpT ey 80+20 422
eud —C 11 (Banking Institution in India)
Paper—CIIl | Siras §r 80+20 423
¥EA = CIIT | (Life Insurance)
Paper—CIV | \qm=g A 80+20 425
(General Insurance)

UE9F —-CIV




Optional Group — (D)

HRRIIYT Ud oiWid+ (Taxation and Accounting)

ueq g YIS HI A o UIY B

Paper—D1 | 9iRel H Weael &% 80+20 431
UFaE — DI (Direct Tax in India)

Paper—D Il | uehlese a% U ¥aT o 80+20 432
T —DII (Integrated Goods & Service Tax)

Paper - DI | ¥a7 & &3 H oidiee 80+20 433
gsus — D11 | (Accounting in Service Sector)

Paper— DIV | egig= uzforgi 80+20 434
U — DIV (Accounting Methods)
gl Are

1. 93 2014—15 ¥ A S M, B ud gdiln 99w § 9l geud
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M.Com. Third Semester (Compulsory Paper)
TH. STE, e IR — AfEr geeus
UER W] FFGRYT (FIT9F HLH)

MANAGEMENT CONCEPT (Paper — First)
M.M. : 8O

OBJECTIVE -

The Objective of this course is to help student understand and

conceptual framework of management and organizational behaviour .

Unit -1

Schools of Management Thought : Scientific, process, human
behaviour and social system school; Decision theory school;
Quantitative and system school; Contingency theory of
management; Funclions of a manager.

Unit —11

Managerial Functions : Planning - concept, significance, types;
Organizing - concept, principles of authority, theories, types of
organizations, authority, responsibility, power, delegation,
decentralization;

Unit - 11

Staffing; Directing; Coordinating; Control - nature, process, and
techniques.

Unit -1V

Motivation : Process of motivation; Theories of motivation - need
hierarchy theory, theory X and theory Y, two factor theory,
Alderfer’s ERG theory, McCleland's learned need theory, Victor
Vroom’s expectancy theory, Stacy Adams equity theory.

Unit -V

Group Dynamics and Team Development : Group dynamics -
Definition and importance, types of groups, group formation,
group development, group composition, group performance
factors: Principle-centered approach to team development.




TSI S Faer (Temy fBedm)
ORGANIZATIONAL BEHAVIOUR (Paper — Second)

M.M. : 80

OBJECTIVE -

conceptual

The Objective of this course is to help student understand and
framework of management and organizational behavior.

Unit-1

Organizational Behaviour : concept and significance
Relationship between management and organizational behaviour;
Emergence and ethical perspective; Attitudes; Perception;
Learning; Personality; Transactional analysis.

Unit—II | Leadership : Concept; Leadership styles; Theories - trait theory,
behavioural theory, Fielder’s contingency theory: Harsey and
Blanchard’s situational theory; Managerial grid; Likert’s four
systems of leadership.

Unit - Il Urganizatiunal Conflict : Dynamics and management; Sources,
patterns, levels, and types of conflict; Traditional and modern
approaches to conflict; Functional and difunctional organizational
conflicts: Resolution of conflict.

Unit -1V |Interpersonal and Organizational Communication : Concept of
two-way communication; Communicalion process: Barriers to
effective communication;

Types of organizational communication; Improving
communication; Transactional analysis in communication.

Unit-V | Organizational Development : Concept; Need for change,

resistance to change: Theories of planned change: Organizational
diagnosis; Organizational Development intervention.

37"




M. Com — 3rd Semester

ST ANTd e (TS ge)
ADVANCED COST ACCOUNTING (Paper — Third) M2 @

OBJECTIVE -

This course exposes the students to the basic concepts and the tools used in
cost accounting.

Unit -1 | Introduction — Cost Analysis, concepts and classification, Materials control
— Techniques of Materials control.

Unit—I1 | Labour cost — Computation and control, Overheads — Accounting and
Control.

Unit — 1T | Job, Batch, Contract Costing and operating costing.

Unit -1V | Process Costing, Joint products & By — products costing. Uniform costing
and Estimate costing.

Unit -V | Budgetary control — Importance of budgets in accounting. Nature of
budgetary control, Organization for budgetary control preparation zero base
budgeting, performance budgeting. Cash Budget, Production and sales
Budget.

Papar - IV
YHESY oi@i@T (Management Accountin)
OBJECTIVE

The drjectivwe of this course is to amuaint student with the aconnting conoests, tools ard
Eomigies o manegerial decisions,
COURSE INBUTS-

NIT=1

INIT=2

HIT-3

MNIT—2

NIT-5

Introcbuction of Aooomting: Management acommting &3 a area accombingy Obhjec-
Bves, nature and Scope of managensnt scomting, technigques of menagenent
accemting, differsnee between financial acemmting, cost scommting and mansgement
decounting, Management acoounting and menagerial decisions; Managemsnt
axpuntant’s position, role ard pesprrsibilities,

Aomounting Flan and Fesponsibility Centers: MeEndng and signiticsnee of responsi-
bilimy aconmting Pesponsibd ity centers-oost oentne, poofit osnore qnd ImestmeEnt
centre, Probleme in tanafer pricing, Gojectives and dererminates of pasponsid lity
CErLers,

Bobeting, : Definitlon of Badeet: Essentials of hadjeting; Types of hudgets fimetional,
master eto, JFlsed and® flexdble bodget

Stardard Oosting and Varianos Analysis:, Stadard costing a8 & conteol technious;
Satting of starcards and thair redvisiony Varisnoe anelysis-seaning and inportance; @
Finds of variances and thelr uses-material, lsoour and overtesd variances; Csposal: of
variances; Relevance of variance snalysis to bodgeting and standaod oosting.
Marginal Costing: Concept of marginal oost; Margiral costing and absorpUlon, oosting,

Bir e
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Morginal oosting versis direes, costing:

BREFERENCE
Bnthomy, PFopert: Management Rocoumting, Tarapore-wala, Mmbai. Barfield, Jessie, Ceily A.

PFaiborm an—d Michael B. Femmey: Cost fccounting: Traditions and Inncrmtions, South-
Western College Publishing, Cincimmatd, Chic. Decoster, Do T. and Elden L. Schafe |
Management Accoimting: A Decision Prphasis, John Wiley and 50, ns Inc., Mew York.

Garrism, Bay H. and Erici. Noreen: Manmegelllel t Acoounting, Richard 0. Irowin, Chicago,

Hansen, Don R. and Maryanne M. Moreen: Managsrent Accounting, South-Hestarn Collegm
El'hhdm]gl [hl- m Iml’ nhE— *

Horngran, C.T., Gary L. Sundam and Willism 0. Stratvon®: Introdoctien to Manamement Accoant=-

ing, Prectdes Hall, Delhi.

Heenigren, (harles T., George Foster and Selkemt M. Dalicr : Cost Accounting: A Msnagerial

hphasls, Prentlce Hall, Cwthi.

Iall, BM and I.C.Jmn @ Tost foooaoing: Pronciples and Poactice, Prentice Hadl, [elhbi,

Fandey, T.M. @ Mamagement 2ocoimting, Vani Publication, Dethi.

Welsch Glerm A, Ronaid W, Hilton'and Paal M. Cordon: Bodgetdres, Profit Flarming an Oontrol,

Proririoe Hall, Celhi

BOOKS RECOMMENDED:

HoE R B D @ m s o p e

Aothony Ropect N. @ Managerent ACcounting

Gillet: Management and the aocount

Wills more : Business, Business Budget and Budgetary Conbtoal
Bose U, Fahrl ; Higher Management Control

Guthmann H.G. : dnalsy of flnanDisl Statement

Smith and Astburm: Financia, ] and Administrative Aocoountanoy
Pinkless and Duskacaley @ Accountancy

Manmohan A: Goyal: Management Accounting

SHATAE, ARDIATAA  UaUDHg  dAwid

wfiEr o wEHEE  dwiea

THUEARES  wEy S

aufler - mdudE  oluwisa

TRAMATTE © WAER  dEiE

gifaem o wdE oREEE

gl didiargae, sSiwem - yE"@@  eafaE

M. Com = 3rd Semester
Paper -V
yagsg g @ fa"'-! oEiET {P.ccnunting for managerial dnainionn}

CBJECTIVE

The cbjective of thds course Is to sogmint stident with the scooonting conoepts, toals and
techniquas for meragerial decistons.

COURSE INPUTS-

INIT=-1

Break-even-anslysis; Assumprions and practical applications of break- even-analysis; oost
wilue profit analysis, Decisions regarding sales-mix, meke or bBuy  cecislons  and

By

i ,g_"i'ﬂ



discmrinuatien of a prodioct Lire e

UNIT-2  Pnzlyzing financial Staterents: Method, objects ard ratio analysts,

MIT=3 Cash fiow analysis sl Pund flow snalysis.

UNET-4  Contemporary lasies in Management Scooompting: Veloes chain gnalysis; Activity bases aosting,

Quality costing, Targer and life qycle costing.

UNTT-5 Raporting bo *hrmL et ives of reporting, reporting needs gt different mans— geris!

lenels; Types of | pyxcts,” moks of reortingy reporting at differsnt lewels of management..

REFERENCE:

Anthory, Fobert: Mensgement Acoounting, Tarspore—wala, Mobai. Barfield, Jessie,. Csily A, Falbern
and Michasl R. Homney: Cost Recoumting: Traditions and Innovations, South=-Westrn College
Rublishing, Cincisnati, Chio. Dectster, Don T. and Elden L. Schafe @ Management Acoowmting: A
Decision Emphasls, Jd'u': Wiley and Sons Inc., Wew York. Garrison, Ray H. and Bric W, Noresn:
Management Rocommting, Fichard 0. Imwin, Chicago. Hansen, Don B. and Manyanne M. Moreen:
Management Accounting, SBouth-Western College Publishing, Cincin- natl, Ohdo.

Beamgran, C.T., Gary L, Sudemand Willlam O, Stratbon: Introdoction to Managerent Accounting Prnmbice
JHall, Delkd,

Hoarmigren, (harlss T., Geovige Foster and Srikant M. falicor @ Cost Boocounbding: A Mansgerisl Fhphasis,
Prentice Hall, [elhi, Iall, B.M. =xl LC.Jain : Oost Amcounting: Principles and’ Prsctice, Prentics
Hall, Oelhi. Pandey I.M, @ “Menagement Acceomting, Vanl Bibtiestion, Delbi,

Welsch Glann A., Ronald W. Hilton anel Panl M. Gorreris Budgeting, Prafit Planming and Control, Bentice Hall,
[alhis

BOOKS RECOMMENDED:

6 Anthony Pobert M. Management Aocounting
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UH.HH, ?lﬁaf IHEY — (M.Com. Fourth Semester)
fafdrfieesvor : (A) g
Specialization : (A) Marketing
(1) fauve & g @eas — @ A-werm)
PRINCIPLE OF MARKETING (Paper — : A-First)

M.M. : BO

OBIJECTIVE -

The Objective of this course is to facilitate understanding of the conceptual

framework of marketing and its applications in decision making under various
environmental constraints.

Unit -1

Introduction — Meaning, nature, scope and importance of marketing;
Marketing concept and its evolution; Marketing mix; Strategic marketing
planning — an overview.

Unit - 11

Market Analysis and Selection — Marketing environment — macro and
micro components and their impact of marketing decisions ; Market
segmentation and positioning ; Buyer behaviour ; Consumer wversus
organizational buyers ; Consumer decision — making process.

Unit —1III

Product Decisions — Concept of a product ; Classification of products ;
Major product decisions ; Product line and product mix ; Branding ;
Packaging and labeling ; Product lifecycle — strategic implications ; New
product development and consumer adoption process.

Unit -1V

Pricing Decisions — Factors affecting price determination ; Pricing policies
and strategies ; Discounts and rebates.

Unit -V

Distribution Channels and Physical Distribution Decisions — Nature,
functions, and types of distribution channels ; Distribution channel
intermediaries ; Channel management decisions ; Retailing and wholesaling.
Physical Distribution Management.

Bus e
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(1) fasimo= vd fawma wesr — (gos : A — fga)

ADVERTISING & SALES MANAGEMENT (Paper : A — Second)

M.M. : 80

Unit -1

Introduction : Concept, Scope, Objectives and Functions of Advertising,
Role of Advertising in marketing mix and the advertising process. Legal,
ethical and social aspect of advertising,

Unit - 11

Pre-launch Advertising Decision : Determination of target audience.
Advertising Media and their choice. Advertising messages, Layout of
advertisement and Advertising Appeal, Advertising Copy.

Unit =11

Promotional Management : Advertising Department, Role of Advertising
Agencies and their Selection, Adverlising Budget, Evaluation of Advertising
Effectiveness.

Unit -1V

Personal Selling : Meaning and Importance of Personal Selling. -
Difference between Personal Selling, Advertising and Sales Promotion.
Methods and Procedure of Personal Selling.

Unit-=V

Sales Management : Concept of Sales Management. Objectives and
Functions of Sales Managements. Sales Organization, Management of Sales
force and Sales force objectives, Sales force Recruitment :- Selection,
Training, Compensation and Evaluation,




(3) fauvE e (FeUH : A — i)
MARKETING RESEARCH (Paper : A — Third)

M.M. : 80

Unit -1 | Marketing Research : An Introduction ; Marketing Decisions ; Marketing
Research and Information System.

Unit—II | Marketing Research Methodology, Research Design.

Unit — Il | Organization of Marketing Research. Specialised areas of application of
marketing research.

Unit =1V | Specialised Techniques of Marketing Research. Motivation Research.

Unit -V | Advertising Research : Planning and Procedure, New Product Research.
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(4) sraista Ao (Ueeas : A — =qel)
INTERNATIONAL MARKETING (Paper : A — Fourth)

M.M. : 80

Unit -1

International Marketing ; Meaning ; Scope, benefits and difficulties of
International Marketing : International marketing and Domestic Marketing,
reasons for entering International marketing. International marketing
environment ; Identifying and selecting foreign market.

Unit - 11

Foreign market entry mode : Product designing, standardisation Vs.
Adaptation ; Branding, Packaging and Labelling.

Unit — I11

Quality issues and after sales service ; International pricing ; International
price quotation ; payment terms and methods of payment.

Unit - IV

Promotion of products and services abroad : International channels of
distribution ; Selection and appointment of foreign sales agents. Logistic
decision.

Unit -V

Export policy and practices in India, Trends in India's foreign trade, steps in
starting export business ; Export finance, documentation and procedure.

B 1
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fafrfesmyo | (B) wa=r
Specialization : (B) Management
(1) g ggwy (yeud — : B 9YH)

FINANCIAL MANAGEMENT (Paper : B - First)
M.M. : BD

OBJECTIVE

The objective of this course is to help students of understand the

conceptual framework of financial management, and is applications under
various environmental constraints,
COURSE INPUTS

Unit -1

Financial Management : Meaning, nature and scope of finance;
Finance functions - investment, financing and dividend decisions.
Capital Budgeting : Nature of investment dicisions; Investment
evaluation criteria - net preseni value, internal rate of return,
profitability index, payback period, accounting rate of return; NPV
and IRR comparison; Capital rationing; Risk analysis in capital
budgeting.

Unit - 11

Cost of Capital : Meaning and significance of cost of capital;
Calculation of cost of debt, preference capital, equity capital and
retained earnings; Combined cost of capital (weighted); Cost of
equity and CAPM.

Unit — 111

Operating and Financial Leverage : Measurement of leverages:;
Effects of operating and f[inancial leverage on profit; Analysing
alternate financial plans; Combined financial and operating
leverage.

Capital structure Theories : Traditional and M.M. hypotheses -
without taxes and with taxes; Determining capital structure in
practice.,

Unit -1V

Divident Policies : Issues in dividend decisions, Walter’s model,
Gordon’s model, M-M hypothesis, dividend and uncertainty,
relevance of dividend; Dividend policy in practice; Forms of
dividends: Stability in dividend policy; Corporate dividend
behaviour.

Unit-V

Management of Working Capital : Meaning, significance and
types of working capital; Calculating operating cycle period and
estimation of working capital requirements; Financing of working
capital and norms of bank finance; Sources of working capital;
Factoring services; Various commitiee reports on bank finance;
Dimensions of working capital management.

Management of cash, and inventory.

Ru e
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(2) wfEffy yawr (weos : B — f2dm)

PERSONNEL MANAGEMENT (Paper : B — Second)

M.M. : 8O
Unit—1 | Concept, Definition, Importance & Objectives of Personnel
Management, Historical Development of Personnel
Management, Nature, scope planning, Philosophy and Principles of
personnel Management and its relation with behaviourial sciences.
Unit—-1II | Personnel policies, programmes & procedures.
Personnel Department; Personnel Functions, Position of personnel
Department & Organization of Personnel Management.
Unit—1III | Man power planning Recruitment and Selection, Training &
Development of Employees & Executives.
Promotion, Demotion, Transfers, Absentecism & Turnover,
Unit—1V | Performance  Appraisal and  Merit  Ruting, Discipline.
Job evaluation Wage & Salary Administration. plans of
Remuneration & Financial Rewards/Incentive payments,
Unit—V | Employees Fringe Benefits & Services - Safety, Health & Security

programme and welfare.
Motivation and Moral.
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(3) SeureH wEw (UvUA : B — gwiia)
PRODUCTION MANAGEMENT (Paper : B — Third)

M.M. : 80

Unit -1

Fundamentals of production management. Nature. Scope, Functions ;
Problems, Production and Productivity organizing for production. Types of
manufacturing systems,

Unit — 11

Unit - 111

Production planning, Objectives, Factors affecting Production Planning.
Planning future activities. forecasting. Qualitative & Quantative
forecasting Methods, longrange forecasts, project planning method
(P.E.R.T. and C.P.M.) Process planning System. Techniques of process
planning : Assembly charts, process charts make or buy analysis.

Process design. Factors affecting design Relation with types of
manufacturing plant location and layout : Factors affecting location. Types
of plans layout, evaluation of alternative layout.

Unit-1V

Work measurement and work standards Uses of work measurement date,
procedure for work measurement. Direct work measurement. Time study,
activity sampling, Indirect work measurement : Synthetic timing.
Predetermined motion time system, analytical estimating. Methods
analysis : Areas of application, Approaches to methods design, Tools for
methods analysis, work simplification programme.

Unit -V

Production Control — Control functions : Routing Londing, Scheduling,
Despatching, Follow up. Quality control & inspection : place of quality
control in modern enterpriss, organisation of quality control. Statistical
quality control, inspection location for inspection, inspection procedure
and records, Inspection devices.

. -
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(4) =g va waw (ye9d : B — =gd)

STRATEGIC MANAGEMENT (Paper : B — Fourth)
M.M. ;: 80

Unit -1

Concept of Strategy : Defining strategy, levels at which strategy
operates; Approaches to strategic decision making; Mission and
purpose, objectives and goals; Strategic business unit (SBU):
Functional level strategies.

Environmental Analysis and Diagnosis - Concept  of
environment and its components; Environment scanning and
appraisal; Organisational appraisal: Strategic advantage analysis
and diagnosis, SWOT analysis.

Unit - 11

Strategy Formulation and Choice of Alternatives : Strategics -
modernisation, diversification, integration, Merger, take-over and
joint strategies; Turnaround, divestment and  liquidation
strategies; Process of strategic choice-industry, competitor and
SWOT analysis; Factors affecting strategic choice; Generic
competitive strategies- cost leadership, differentiation focus,
value chain analysis. bench marking, service blue printing.

Unit - II1

Functional Strategies : Marketing. production / operations and
R & D plans and policies.

Functional Strategies : Personnel and financial plans and
policies.

Unit -1V

Strategy  Implementation :  Inter-relationship  between
formulation and  implementation;  Issues in  strategy
implementation; Resource allocation.

Strategy and Structure : Structural considerations, structures
for strategies; Organisational design and change.

Unit -V

Strategy Evaluation : Overview of strategic evaluation;
Strategic control: Techniques of strategic evaluation and control.
Global Issues in Strategic Management.

Buw——«
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fafdrfeesor © () dfFT vg S
Specialization : (C) Banking and Insurance
(1) §fPT ZEER — (FFF 1 C — )
BANKING PRACTICES (Paper : C — First)

M.M. : 80

OBIJECTIVE -

This course enables the students to know the working of the Indian banking

system and fundamentals of insurance.

Unit=1

Bank : Concept, Functions and Services, Prohibited Business, Nature of
Banking, Qualities of Banker, Bank and Customer Relationship, Concept of
Customer. general Relationship, Bankers., Rights and obligations,
Termination of Relationship.

Unit - 11

Accounts of Customers : Various Customers' Accounts, Opening an
account, Nomination facility, Special Types of Customers Minors,
Pardanashin Women, Lunatics, Intoxicated Persons, Joint Hindu Family,
Limited Companies and Non Trading Concern.

Unit - 111

Employment of Bank Funds, Importance of Liquidity, Cash Reserve, Money
at call and short notice, Investments, Statutory provisions regarding liquid
Assets, Principles of lending, Types of loan, Interest Tax Act.

Unit - IV

Purchase/Discounting of Bills, Legal Position, Bill Market scheme,
Lodgment of bills, Vaghul Working Group Report, Letters of Credit,
Concept and types, Crossing and endorsements of cheque.

Unit-V

Securities for Advances : General Principles, Advances against Goods,
Stock Exchange Securities, Real Estate, Life Policies, Fixed Deposits, Gold,
Silver, Bond and Debenture. Lien and Mortgage, Types of mortgage,
Hypothication, pledge.




(2) e # T Wt — (geEuE : C - fghE)
BANKING INSTITUTION IN INDIA (Paper : C — Second)

M.M. : 80

Unit -1

Indian Banking System : Indigenous Bankers, Money Landers,
Nationalization of commercial Bank and their Effects, Classification of
Banking Institutions, Commercial Banks, Regional Rural Banks,
Cooperative Banks. E-Banking & Green Banking.

Unit-1

Development Banking in India : IFCI, ICICI, SIDBI, Credit Guarantee
Institutions; Export Credit Guarantee Corporation of India, Deposit
Insurance and Credit Guarantee Corporation of India.

Unit — 11

R.B.L. : Organization, function, Central Banking functions, Promotional
functions, Control of credit by RBI, NBFC and RBI, Commercial Banks and
RBI, Power of RBL

Unit -1V

Banking Regulation Act 1949 ; Important features, Forms of Business of a
Bank, Regulation for Capital, Control over Management, Restrictions on
loans and advances winding up of a Banking Company, Amalgamation of
Banks.

Unit-V

Emerging frends in Banking Sector : Narasimham Committee Report,
Committee on Banking Sector Reforms, Bridge Loan and Privatization of

Banks and its impact.




(3) ohEs €\ — (UHUH : € — gan)
LIFE INSURANCE (Paper : C — Third)

Unit -1

Life insurance : introduction, History of life insurance, Utility, Object,
Characteristics and importance of life insurance, procedure of getting life
insurance, non — medical insurance. Insurance of sub — standard lives,
insurance of female lives and Minors.

Unit - IT

Life insurance policy : Conditions and kinds of Life insurance policies,
some important plans of life insurance.

Unit—111

Premium and Annuity : Elements of premium ; methods of premium
computation, Natural premium plan, level premium plan, Gross and net
premium, Loading mortality table — meaning, characteristics and importance
in life insurance ; Kinds of mortality table. Annuity : meaning, objects,
advantages and kinds of annuity, annuity Vs Life insurance.

Unit-1V

Life Insurance agent and his working, settlements of Life insurance clamis.
Guidelines and procedures, Organisation and management of life insurance
corporation of India, working and progress.

Unit-V

Privatization of Life insurance in India, Insurance Regulatory &
Development Authority Act, 1999, - powers and functions of authority.

o
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(4) W dr — (UEUE : C — TR

GENERAL INSURANCE (Paper : C — Fourth)

M.M. : 80

Unit -1

Introduction : Origin and Development of Insurance : Advantages,
Importance and Functions of Insurance, Fundamental principles of
Insurance - insurable interest, almost good faith, other principles -
indemnity, subrogation, contribution, mitigating of loss warranties,
Proximate cause etc.

Unit-1I

Classification and Re-insurance : General Principles, various methods of
re-insurance, under insurance, Over-insurance, double insurance
Classification and organisation of Insurance.

Unit - 11T

Marine Insurance : Introduction, Evolution & Development of marine
insurance. Necessary elements of marine insurance contract Peril & Scope
of marine insurance. Procedure of Taking out Marine Insurance Policy,
kinds of Marine insurance Policies, Computation of Marine Insurance
Premiums and Returns, Marine Losses — Total loss, Actual and
Constructive, Partial Loss — particular average loss and general average loss,
Settlements of Claims and Recoveries, Salvage and Particular Charges.

Unit -1V

Fire insurance : Physical and moral haxards, functions of fire insurance,
history of fire insurance ; principles of fire insurance, meaning of fire,
characteristics of fire insurance, contract rights of insurer under a fire
insurance contract, procedure of fire insurance policy, fire policy conditions,
settlement of claims.

Unit -V

Miscellaneous Insurance : Personal accident Insurance, Motor, empolyer's
liability fidelity guarantee, burglary, live stock, crop. And workmen's
compensation insurance, Cattle Export Risks ; Engineering ; Aircrafl
insurance.
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fafifteasvor - (D) HUAYY T SETHA
Specialization : (D) Taxation and Accounting
(1) W™ 7 Weuer HR (WA : D — UH)

DIRECT TAX IN INDIA (Paper : D - First)
M.M. : 80

Unit—1 | Basic Concepts and Definitions, Residential Status and Tax incidence.
Exempted Income, Deemed Income, Clubbing of Income, Deductions under
Section — 80

Unit=II | Computation of Tax Liabilities of Individual. Taxation on Agriculture
Income.

Unit—IIT | Return of Income and Assessment, Various Types of Return, types of
Assessment.

Unit—=IV | Advance payment of Tax, Tax Deducted at Source, Penalties and
Prosecution, Refund of Excess Payment.

Unit -V | Income Tax Authorities, Appeal and Revisions, Settlement of cases.

2.1



faferfedsver : (D) FRRIuY wd Saia
Specialization : (D) Taxation and Accounting
(2) volpa oxg vd a1 R (999 : D — Bd)

INTEGRATED GOODS AND SERVICE TAX
(Paper : D — Second)

M.M. : 80

Unit -1

Observation & Introduction of GST Aet-2017, Nature, Important Definations,
Levy And Collection of Tax, Taxation And Exemption of Tax, Registration
Procedure, Meaning & Probability of Supply.

Assessment of Tax in GST, List of Tax-free & Taxable Goods, E Billing.

Unit - 11

Electronic Commerce (E-Commerce), Job Work, Inputs Tax Credits, Concept
of Input Service Distributors in GST, Procedure of Returns & Checking of
Inputs Tax Credit.

Unit - 111

Valuation & Checking of Accounting, Payable & Refunds, Demand &
Recovery, Appeals & Amendment in GST, Advance Judicial Decisions,
Composition Scheme, E Way Billing.

Unit -1V

Organisation & Administrative Structure, Settlement Commission,
Appointment of Officer, Inspection, Searching, Confiscations (Seizure) &
Arrest, Offences & Penalties, Prosecution & Compounding.

Unit-V

Observation of GST Act, Place of Services & Supply. Fronted Business
Procedure on GST Portal, Miscellaneous Provisions.

2"!




(3) Va1 @ &3 4§ orEie (UeEuH D — o)
Accounting in Service Sector (Paper : D — Third)

M.M. : 80O

Unit -1

Accounts of Hotel Companies — Introductions, Sources of Income, Heads of
Expenditures, Cash Book, Visitor's ledger, final accounts.

Accounting for Transport Undertaking — Introduction — Railways, Trams
and Buses, Roadways, Shipping. Preparation of Daily Log book and final
accounts (Problems on roadways only)

Unit - 11

Accounts for Hospitals — Introduction, preparation of final accounts, capital
and revenue expenditure, OPD and IPD register.
Accounts of Professional people.

Unit - 11T

Accounting for educational institutions — General cash book, Collection
Ledger, Donors Register, Stock book Register, Salary and wages Register,
Types of Govt. Grants and its accounting, Annual statement of accounts.

Unit - IV

Accounts of Co-operative Societies —
Accounts of Agricultural Farms.

Unit-V

Government Accounting : Basic principles of government Accounting,
Commercial Accounting Vs Government Accounting, Consolidated funds
contingency fund and public Accounts.
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(4) eraEie ggfedl (Fe9H : D — =ged)
Accounting Methods (Paper : D — Fourth)

M.M. : 80

Unit -1 Preparation of Accounts from incomplete records and single entry system.
Unit —I1 | Branch Accounts — Independent and foreign branch. Departmental accounts,
Unit — III | Lease Accounts. Social Accounting.

Unit — IV | Accounting for Price level changes. Human Resource Accounting.

Unit—=V | Insolvency Accounts. (individual and firm).




SYLLABUS OF ANNUAL EXAM
ORDINANCE Ne. 24
MASTER OF COMMERCE EXAMIMATION
The examination for the degres of Master of Conrerce shall consist of twe parts
a The Frevious Examination and
b The Finsl Examinabicn

I candidate who, after taking his B. Con Degree of the University or an exEminagtion of
any Statutory niversity in Indis which has been recognized by the University as equiva-
lent to tha B, Com. degres of the Unfversity sl tas ompleted a regular couarse. of sty
in the Teaching Deparment of the University or in & csllege affiliated to the University in
the surject in ehich he offers himself for semimtion for an acsdeie yesr, sall be
admitrted to the Previcis exsminaticn for the degree of Master of domercs.

A candldate dfter passing a graduate examinatlon undsc 1343 schere ar any other
erpminatieny recogrized by the Undwersity as equiwmlent there {0 ghall be eligible for
admission to 8 postgraduste oourse of studies whiere gradsation 1s mindmm qualification
crily after pasaing one year Bridge Course prescribed for the purposs. This shall spoly to
students gratuating in 1931 medin examination.

I candidate who, after passing the M. Con. Prévious esamination of the University, has
completed a reqular course of stidy for one acedemic year in a Teaching Deparmment of
the thiversity or In a oollese affillated tn the Uniwersity smll be aduitted to the Firel
Examination for the degres of Master of Commarce.

A candichce who has passed the Frevicus examnation for the degres of Master of
Commerce of another Undversity may also be admitted to the Final ewxamination for the
dogres of Master of Commercs aftor cbtaining necessary permission from the Hulpati
provicedd that e offered for his Previegs examination a oourse of stody of an equivalont
standard with almost identicel syllahms as is requived for the previous exemingtion of this
niversity and hes attendsd a reguolar coorse of study for one academic year in & Tesching
Drmctent of the University or ina oollege affilisted to the Undvarsity,

Besides regular stuckent and ex-students and subject to their coplisnce with thils crdi-
nance, Noneoollegiate stodets shall be eliginle for adnission to the examination as per
proraions of Grdinsnce relating to adnission of non-oollegiate soedents to the Undversity
examination,

Frovided that nesroollagiate cardidates shall be permitted to offier only such sibjects/
papeTs as are taught to the meqular stodents st any of University Teaching Department or
College.

B candidate ssouring 60% or more merks in M.Com, Previous esamination will be eligible

to offor dissertation in lies of the cotional pepers for the Pinal. A reqular cendidate o
offer disservarion with the pemmission of the Professor and Bead of Oepariment of his

a7



Instittien, whiils a privare carvfidsre will have to ssoure the prior permission In weiting of
ary oe of the Bofessas of the sdriect working in e Testitnitiom within the jurisdiction of
the niversity aod will work nder spervislon of the Proessor after obtainbyy peioe
Ermlssion of the Udversity to that effect.

The soope of the examination shall be detenmined by the BAcademic Coincdl and given in
the detailed course of soxdies.

A candidate who has passed the M.Con Examinatlon of the Undversity, shall be allowed to
present himself for the M.Com Bemnstion in any oms or more of the optional papers ot
taker by him ac the soid essmination and if suocessful will ke given a cercificate to that
effirt.,

Yo candidate shall be allowed to of fer more than two additions] papers in any e year.

For both the Previoos and Final sxamination a8 candidate will be declared spoeseful IF ey
she chtalns at least 365 of the agoregate merks in the subject.

o division will be assigred on the result of the previnus esamination. The division In
which & candidate is placed shall be chtermired on the basls of semegale of marks
chtained in both the M.Gam Previous and M. Com. Final Examdnstion.

Sucressiu] candidates who cbtain 60% of more of the aggregate marks shall be placed in
the First Division, those chtaining less thap 608 but not less than 46t in the Secd
Mirisnim andd a1l other surcessii] candidates dotaining less than 487 in the Third Division.

Candiriates who have passed the M.Com. examination of the University in Third or
Seccnd Division and desive to appear at the M.Com. Exanination for improving division
mEy, withoub stterchrg a reqalar courss of stdy in 8 college affiliated Lo the University ar
in a Teaching Degartment of the University ba alloewed to appear at the aforesaid
exETination &= non ool legiste student an the following conditions.

§ Trere shall be only teo division for sach candichtes i.e. First Division and Seoond
Diviaice. The macks required for deaining these divisions shall be the same as
mescribed in the Crdinance i. e axaminess Wio are socoessfl in finel of the
eemination and hove obtaimed 60% or nore of the aggregate of the marks in
Frevicus and Final of the esaminatioms taken together shall be placsed in the First
Division and exaninees whe sr= successful in Fimal of the examination and have
ciotained less than 606 bot not less than 48% of the aggregate marks in Previous
aryd Final of the Examination taken togacher shall be placed in the Second Division.

1) The rasalts of the candidstes dotaining less than 48% of the sggregate marks in
Previous srd Finsl of the esteminstion taken together ghiall not ba deciared,

f)  Candidates shall have the option to appear at both the Frevicus and Final examine-
tiom in one and the same yesr and for being suooessful at the examination, the
candidabes shall cbtaln 48% of the aggregate mearks.

Provided that such candidates who opt to poear in Previods ard Fingl esaminations
separately shall have to cbtaln minimm aggregets required for the Previous sxami-
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patioy bt he will have to chialn at lesst 498% e the aogrecate of (he Previous and
Final exsminarios taken togecher or else his result will be capeelled,

i The syllahis for the esaminations shall be the sane as prescribed for the yesr in
wilch the esaminat lof is beld,
b tiot more than two attempts shall Be allowsd to soch candidstes, Fallure or non-

appearancs ab the essninstion after permission has been accorded by the niver-
gity, Sall be aanted as an attenpl.

Provided howsver such candidates who opt to appesr at the Previous and Final
examinations separataly will be allowed one attanpt at the Previcus evamination
and two atbampts at the Final exsminaticon.

fd) Candidates whe wish to avail the cpportunity given in foregoing para's will have w
arply for pormission as reqived in the Owdinance relaring to Admission of non-
collsgiste stdents to the Univeralty examination along with reguieiet Registration
Fess.

ki) [n case a shodent imprcves his division onder provislen of this pars, the fresh degres
will be l=sued after conoelling his first degree.

Tranditory Provision i The repealed Ordinance relating to Mastesr of Commeros Examina-
tign shall remin effective 1L the eamiration of 1974, andl this new Oodinance shall b
applicanis from the examination of 1973,

USE OF CALCULATOR

The students of Degres P G, tlasses will be pemmitred to use of caloulabors in the

examination hall from armual Aeademic 1986 examination on the fellowing conditions as per
cexision of the atanding committee of the fcedamic Comcll st its mesting held on 31-1-1986.

Calonlators will pot be provided either by the Unlversity or examinatien centres,
Caloalators with memery and following weriables be permitted @ +, — % 4, 3guars,
medprocal, swpotentials Ing, somre mot, trignometric fincrions viz, aine; ooaine, tangeit

pbe. facterial smmation, ay, v and in the lignt of dijective epprewdal of merits ad
damerite of the viva mily will be allowed,
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EH [, ails v - 0118
COMPULSORY GROUP
PAFER - 1, (Faper Code = 1171}
MANARGERIAL ECONOMICS M.M. 100

CBJECTIVE -

This course demlops managerial perspective to eccromic hundamentals as alds to
docision making wnder given envirommental constraints.

COURSE INPUTS

INTT-1 e Wature and Scope of Managerial Foongnics @0 Cbjective of a fmy Eomamc
theory and meregerial theorys Minagerizl economist’s mle and responsibilities;
Fundsmental economic concspts- increrental princinle, opportunity oost principle,
discnting principle, equi-mangiml principle.

Demand Analyals : Individel and markst demand functions Law of cemarnd,
ceterminants of dewand; Plasticity of davand - its meaning and importance; Frice
alasticity, inome sldsticity syl cross elasticity: Using elasticity in namecerial

L] Theory of consamer Choles @ (Gandinal urility spppoach, indifforenos approady
revealed preference and theory of ensumer choice under risk; Damand estimaticn
for mejor consumer durable and non-durable prodects; Demsnd forecasting
technigues,

Production ‘Thecry ¢ Productien fiwction - production with oe dmd b warisble
irputs; Stages of productloy Byromies of scale; Estimation of prodietion Sncticrn;
Cost theory and estimation; Eomande value aralysis; Short and long run cost
flrctimms - thely nahme, shapes and inter-relatlionshipy Law of varishle proporticns;
Lz of retums to soale.

[NIT-4 & Price Detenmination under DOifferent Market Conditions @ (harscterlstics of
i fiarent rariet stmycnmes; Erice determination s i’ s egoTibenm in short-oan
ad leng-nn under perfect oompetition, monopoiistis coppetition, aligopoly and
nenopoly,

®  FPricing Practicss ; Methods of price determinetion In practics; Pricing of milcple
products; Prios cigerimination; Intermational price discrimination and daping:
Transfer: .

NIT-5 & Business Oydles ; Matore and phases of 3 husiness opele; Theories of business

oyclespeychological, profit, mauetary, innovation, cclweb, Samoslsor and Hioks
s Inflsdim @ Ceflaltion, Chamcteristics and types; Inflation in pemrs of demend-pall
oyl oost-pagh factors; Effects of inflation.

EEFERENCES -

B!, William J @ Eoonomic Theory and Cperations Arsalysis, Prentice Hall, London.
Baya, Michael R: Managerial Ecanomics and Business Strategy, MoGraw Hill Inc. New
Yok

hopra, O.P : Managerial Eoonamics, Tata MoGraw Hill, Delhi.

Dman, Joel : Mmagerial Boonomics, Prentice Rall, Delhd.

Dholakia, R.H. and AJd. Ora : Micro Foonomics for Menagement Students, Oxford
Unlversity Press, New Delhi,

Eston, B.CQurtdis and Olane Faton: Micro Eoordmics, Prenticos Hall, Hog Jorsay.

Gough, J.and 5. Hills ¢ Pundamentals of Managerial Economics, MacMillan Lordor.
Haynes, W.W., V.L. Mote and 5. Paul : Managerial Fosnomic Analysis and Cases, Premtics
Hsll Trrbia, Felhd

NTT=-2

INIT-3



Potarsen, M.Craig and W.Cris Lewis @ Monageria] Eocoomies, Prentice Hall, Delhi,
Salyatore, Dominick : Managerial Eoonomics in a Gleobal Economy, Molraw Hill, Few

oK.
Virian, H.R: International Micesesenomics @ A Medern Approach, East West Press, New
Teln,
Varshnay HL and Maheshward KL ¢ Managerial Economics; Sultan Chand and Sons, New
Telhi

Dedvedi W : Managerial Sconomics, Vikas Pubilishing House, Mew Dedhi.
adhikary M Business Geonomice, Exesl Books, Wew Delhi.
EEFEEENCE BOOKS :

1 Spernicer - Managerial Economics
E Farrer & Meyer > Marnegerial Economics
4 Nummers ; Managerial Econmnics
4 b E Gillis : Managerial Eoonomics
5 Colberg ; Business Eoconcmics
8 Coppnak i Foonomics of the Business Firm
1 Magnalr Mefiam . Bronlems of Puslness Boonomics
g8 Stigler ] Theory of Prices
] Bain 3 Price Theory
o Baumal W, U. ] Eccmiamic Theory & Operational Analysis
1 Cohens Cyert 3 Theory of the Firm
® DS Wac=an : Price Thecry & its Uses.
RECOMMENDED BOOKS 3
1 Savage & Small 3 Introducten to Managerial Eocnarics
2 Tafhy : Monagerial Economics
3 voal Dean H Managerial Reomomics
4 Haynas & Note ] Managerlial Foonomics
L] Varashney & Mahoshwarl 2 Managerial Ecomomics
L H. Rahman : Maragerial Economics
BREER - 11, (Paper Code - 1172)
ADVANCED ACCOUNTING M., 100
CBJECTIVE

The dbjective of this course is to ewpose shudents to accounting issies and practlces
such as maintemance of company accounts, valuatien of goodwill and shares, and
COURBE INPUTS :
INIT-1 e Fecomting for issue, forfeited and redemption of shares and debentures.
o Final anononts ard financisl statemente of companies
NIT=2 & BEmalgematien and Intermal Reconstruction of companies as per Accounting

astanchnd=14 .
- ...-l"'"r.".
R w
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NIT=3 »  Poccunting Sor holding and subsidiary copanies.
- Boyyamts molating to liguidation of ompeEnies.
[NIT=4 e  Aocomt of public utility ooncems @ Dmidle Aot SyStEm.
- Accomnts of Banking companiss.
HNIT-5 = Hoyalty econunts, Voyege actounts and Investment scoounts.
REFERENCES =z

Beams, F.A @ Advanced Acconmting, Prentice Hall, New Jersay.

Dearden, J. and S.K. Bhattacharya : Acomnting for Mansgement, Vikas Publishing
House, Mew Delhi. '

Brgler, C., L.A Bernstein, and K.R Larbert : Advenced Rocounting, lowin, (hicago.
Fischer, F.M., W.J Taylor and J.A Leer : Advanced Boomunting, South-Western, Chio.
Gupta, R.L @ Advarced Financial Acoomnting, S.Chand & Co., T Dehld.

Keiso D.E. and J.0 Weygendt @ Intemmdiste Pooounting, Joln Wiley and Sons, NI
Mahestwaari, SN @ Advanced Acoountancy — Vol.IT, Vikas Publishing House, Hew Delhd,
Manga, J.R ; Advanced Financial Accounting, Mayoor Paperbacks, Nelds

Marayaraswamy, R @ Flrencial Acoounting @ A Managerial Perspective, Prentice Hall of
Irlia, Lalhi

Meigs, R.F ¢ Financial Acomumting, Wata Mofrew Hill, Mesw Delhi.

Stukla, M.C. and T.5. Grewsl : Advanced Accountancy, Sulban Chand & Co., New Delki.
Warren, C.5. ard P.E. Fess : Principles of Finansial and Mamagerial Acoomting, South-
Westarn, Chic.

BOOKE RECOMMENDED

i Flekizs and Duakarley : Bococuntancy

2 Wilson - Company Accounts

3 Diskson . Rooontancy

4 d.B, Batlbod, - Advanced Aotounting

-] R.R, Gupta E Adwvanced Accounting

G 5.M. shukla 2 Advanced Accounting

3 Shukla and Grewal : Advanced Accounting

B H. Chaloawmrty H Advanced Aocounts

g Dr. Sukla Avam Agrawal - Bdvanced Mocountanoy

0. Or. 5.5.Gpta - Rovanced Accounta

1. R.L. Gupta : Bocountancy

W, W I - TEAm

VR, OB JUE 70 4R P A - i @ o dEE

VY., SRETH -

15, Basu Das : Bipanced Aoccounting

5. 5., Maheshiari : Acvanced Aceounting

17,  Harim, Fhanula and Mehta E Advarme Accounts
PAFER — 11T (Faper Oode —......)

ACCOUNTING FOR MANAGERIAL DECISION M.M. 100
OBJECTIVE

mmjmmﬁmmmmmﬁmmmmwMﬁmm,m
and techmigues for managerial decisions.

COURSE IRPUTS -
RIT=1 » Introdyerion of Aooomting @0 Memagement accounting as a area & accounting:

(biectives, nature, and socope of firencial accomting, osst accounting, and
management accounting; Management accounting and mmnagerial decisions;

2



Managament accountant’s position, role, and responsibilities.

e  Beooniting Plan and Respepsibilicy Centres @0 Meaning and significance of
respenaibility acoounting: Besponsindlity cenfres-oost oentre, profit o=ulre arel
imvestment centre; Problams in transfer pricing: (ojectives and determinants of
Espsiini Ly centmas.

NIT-=2 = EJiﬂthq:EEfirdﬂmnfhﬂ?t;mmialsufbﬂgﬁtm;:ﬁwsufbﬂ;ﬂs~

firctional, mastar, ate.; Foed and flexible briet; Budgetary omtrol; Gero-base
bukering; Ferformancs budgating,

s . Stancwd Costing &nd Yarlanoe Analysis 2 Stanvlard costing ag a control technigee;
Setting of stardards and their revision; Varisnos analysis = mesring o Sportance,
kinds of varioroes and their uses — mecerizl, lsbowe and overhesd wariancesg
Dispiesl of varisnces; Relevance of varisnce smalysis to budgeting and standard
ooating.

NIT-3 e DMarginal Costing and EBreak-even Fnalysle : Conospt of marginal cost; Marginal

oosting and absorption costing; Marginal costing versus direct costing: (ost-
velumeprafit analysis; Bresk-even amalysis; Assnptimns and practica] apelications
of break-even—analysis; Declsions regarding sales-mix, make or boy dicisions and
disootinstion of a prodoct line eho.

NIT-4 e Fnalysing Financial Staterents : Horizontsl, vertical and rmStio amalysis; Cash

flow analyets, Pord flow anatysis,

MNIT-S e Contemporary Issuss in Monagement Acooumtbing @0 Velue dhain analysis; Activitys

bizsed coering: Quality seeting: Targer and life owle ensting,

»  EBeporting to Momagement : (biectives of reporting, rexorting meeds at difisrent
menacerial levels; Types of reports, modes of reporting, reporting at different
levals ol management.

REFEHENCES

Arthony, Rabert : Mandgement Fooounting, Tarspore-wals, Murbai .

Rarfleld, Jessie, Ceily A.Raibern and Miches] R.Kerney : Oost Accounting @ Traditions amd
Irmovations, South - westem College Rubllshing, Cincinnerd, Ohis.

Decoster, [on 1. and Flden I, Schafe : Menagement Accounting : A Decision Frphasis,
Jahn Wiley arst Sone Inc., New York.

Gavrism, Bay H. and Erie W. Noreen : Management Aoommting, Richard D.lrwin, Chicago.
Hansan, Don B. and Marvanne M. Moreen : Management Booocunting, South-Westemn
College Rublighing, Cincinnati. hio.

Homgran, C.T., Gary L. Sundem, and William O. Stracton @ Introduction to Menagement
Bocounting, Frentice Hall, Delhi.

Homrgres, Charles T., Goorge Foster and Sclikant M.Ielicr : Qust Aocaunting A Mananerial
Brphasis, Prentice Hall, Delnd.

Iall, B.M., ard 1.C. Jain : (st Acmunting : Principles and Practice, Prentics Hall, Delhl.
Bancey, L.M : Menagement Accounting, Vani Publication, Delhi

Welsch Glerm B., Bopald W.Hilton and Panl W, Gordan @ Budgeting, Proflt Plamming-and
Omtrnl, Prentios Hall, Melhi,

RECOMMENDED BOOKS

o I T

Brithary Bobert N. : Maragement Accounting

alyet X Management and the account

Hillgmre £ Rusiness, Businesa Budger and Budgetary Conbral
Foze [, Fahri : Higher Management Control

cuchmann HG : PFralsy of Financial Statement

Smith and Ashburn Financial and Administrative Aooomiancy

B
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1 Finkless and Duskszsisy Becoimtansy

z Manmohat A Goyal i Hingement fnaount ing
C o ok 1 1 T =

0. o om : TN T

11, WU, R ¢ W R
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14 w5 fw : W S

15 =t dim wwE, | Sea . TEumT At

(Compulscry) BAPER < IV, (Paper Code - 1175
STATISTICAL ANALY3IS M.M, 100

OBJECTIVE :

The dyjestive of this oomss is tomeke the stdents leamn the amplication of statistical
tools and tedhniques for decision malking.

COURSE INPUTS 1

INIT-1 Satistics— Definitions, Characterstics, Spe & Maturs, Functions, limitations, Dlstrust
and misese,  inportance § Statistics? Investigatlers.

Clagal Feation & Tabulation
[ata Scurces - Primary and Secondary, Primery data collecticn technigques, Schedils,
Dusstlonnalire and interview & Sources of Secondary dits.

INIT-2 Dispersion, Co-efficient of veriance and skewness, correlation - Karl Bearsons and
spearman's rankityg method and Regression analysis, Twe variables case.

INIT-3  Propability Theary - Poebility classical, melative and sibjective probebility, Addition
ard multiplication probabd 1ty mockls - Conditional probandlity and Eaye's Theorem.
Probabdlity: Distributions - Bionomial Poisson and Mommal Distributions, ‘Their
charecteristics and Splications.

INIT-4 Statisticsl Decision Theory — Decision emvlrorment, Expected profit under uncertainty
ard assigning probabi Tities and utllity theory.

Statistical Estirations ol Testory - Bednt and interval estimation of population mean,
proporiion and varlsnes Statistical Testing - Hypothests and Brrors, Snple size - Large
= Srall Sampling test 2 Tests, T Tests & F lests,

Pesorlation of Attributes - Two Attributes, consistercy of dats, messurement of
Assoriation of Attributes — Percentage methed, Co—efficient of Associaticn, Camparison
of Acrual and {yemle method] Dxpected freqeencies & Tllusery Association.

IMIT-5  Statistiea]l Quality thtmil - Cames of Vaciations in qumElity charascterisvics, Qualicy
Control charts-plapose and logic, Prooess wer conrrol and out of contmol, werming
limits, oontrol cherts for attribotes-feerion defecrives ad muber of defects, Aoeptace
samol ingy
Interpolation and Extrapolation - Brabolic Bodnomdal, Newton and longrages method,

REFERENCES

Hooola, H.P : Statistics for Business and Economics, Magnillan, New Delbd.

Heine, Fohler : Statistles for Business & Eoonomics, Harper Collins, Mew York,

Hien, LW : Quantitative Approach to Managerisl Decisions, Prenctice Hall, lNew Jesery.
Iawrence B.Morse : Statistics for Business & Bronamics, Harper Colling, NY.

Levin, Richard . and Devdd 5 Rinln @ Statistics for Menagement, Prentice Hall, Delhi.
Watsnam Terry J. and Heith Parramor; Quantitative Methods in Finance, Intermational
Thempson Business Press, London.



Resesrch disign, Typss of Research, Foomulation of Research Proposal Source of
BOOKS RECOMMENDED

1 D.H.Elhance : Podaentals of Statistics
2 E.G.Granc + Smtisdcal Qelity Gobrol
3 Ma.N.Murty : Sampling theory and methods
q S.F.Gupta ¢ Staristical Methods
5 S.C.Gupta & Smt. I.Gupta : Firdsmertal of Scatistics Himalaya Publishing Heoss Delhi.
6 D.C.Sancheti & V.K.Hapoor  : Statistics theory methods & Rpplication
1  A.M.Sadhu & Bmarjeet Singh : Research Methodolegy in Socisl Science
B V.P. Michasl + Remaarch Methodology in Management
9 Bethana & Groenaveld : Research Methods in Marketing Management
T fule G.V. & HandslIM.G. + Bn Introdiction to thecry of Satistics
1 feats ; Sampling Methods in Census and Surveys.
E  Howlsy : Elaments of Statistics
b Sirgh ¢ Research Methodology (Hindi)
1 %h‘frje_ﬁ : Research Mathodn Loy
E ric! - wiftmf
i e g - 9y nigi
1 A o i
B TR SR e @ R
BOE 7 & e - i il o = R
R 2 o iR WE SR
i ¥ efwEE T e
2 Gougy & Hatt : Method's in social research
A  Sahu & Simgh : Besearch Methodolagy and Social Science
A oo A W R
(Conpulsory) PRPER - ¥V, (Papsr Cods — 1178)
CORPORATE LEGAL FRAMEWORE M.ML 10D
OEJECTIVE

The dirjective of this poirse is to provide knowledge of reletent peovisions of veEricous
lagwe dnflusricing hisiness oparations.

COUREE INPOTS

INIT-1 w» The Companies Act, 1956 (Belsvant Provisicos) : Defindtion, types of copanies

+ Memorarehm of association; Articles of association; Prospectus; Share capital
and merbership; Mestings and resolutions; Company management; Managevial
reunemstion; Winding up and dissolution of oompardes.

UNIT-2 # The Negotisble Instnments Act, 1881 : Definition, types of negotisble instnments;
Megotiation; Holder and holder in due courss; Paywent in dus course; Endorsament
and crossing of cheqee; Pressntation of negotishle instnments.

INIT-3 & Iegal Ervircment far Security Markets : SEBI Act, 19%¢ - organisation and
cbjéctives of SEBI; Powers under Securities Contract Regulation Aot 1956
transforred to SFRL; Role of SEET in oontrolling the seourity mErsets.

MIT=4 o Restoietive and Unfair TEbe Practlioss 1 MEIEP Act 1%96%-mnopolistic trade
practices; Restrictive trade practires; Unfalr trade practices. The Consumer
Protection fot, 1986 - salisnt features; Tefinition of omsarer, rights of cosumer)
Grievanoe redressal mechinery.

2



tHHMA, A (M.Com. Final)

arferard wesgs (Compulsory Paper)

L] YU 1 AT e | U FrE
Paper—1 | Ug=Iaid SEEROMY U9 GS-HS T8N 100
9¥93 —1 | ( Management Concepts and Organisational
Behaviour)
Paper—I1 | SegaR @FE ol@idA 100
g 9d — I | ( Advanced Cost Accounting)
Paper—II1 | arerepe faermr @@ & Fvaraie 100
&9 — 1 | (Income Tax Law & Tax Planning)
Optional Specialization :
And any one Group of the following.
Optional Group - (A) fAgure (Marketing)
Paper— A1 | oo gaw=
EYA — Al | (Marketing Management)
Paper— A Il | yrfior, &Y gd sraxisir faqors
9393 — Al | (Rural, Agricultural and  International
Marketing)
Optional Group - (B) 988 (Management )
Paper—B 1 | fawita vaw= 100
ugids — B 1 | (Financial Management)
Paper—B 1l | <ig €M U9 Scdig+ 4dg 100
yeq9s — Bl | (Human  Resource and  Production
Management)

o

.1"1




Optional Group - (C) &§fé1 Ug 41 (Banking and Insurance)

Paper—C1 | dféb7 R Td WAy 100
9% 43 — C1 | (Banking Practices and Institutions)

Paper—- C Il | g1 & Rygia vd ger 100
geq9s — C1I | ( Principles and Practices of Insurance)

Optional Group - (D) #RIRYYT U @i+ (Taxation and Accounting )

Paper—D1 [ wure # SR 100
9T — D1 | ( Taxation in India)

Paper - D1l | giea ggfadl 100
eHas —DII | ( Accounting Methods)

Hewqyf e ¢

1) WH 2018-19 & AHM gd oden A 100-100 Bl b °iE HEATH
arfard 8 |

2)  uaHE. sifod udem § 100—100 S B O AFA TS & G
¥pfeud WHE A, B, C @@t D # 9 5l 0 va W & <1 geas
&1 F9 Sifard 8 |

3)  uHe. dfe @ e ¥ Aifaw oen vd age e T8l forar o
BT |

B e
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UGG STAERUT Ud HIoHlcHd HdaN
aifard gsaus — weH

MANAGEMENT CONCEPTS AND ORGANISATIONAL BEHAVIOUR

{Compulsory PAPER - FIRST)
M.M. 100

Unit-1

Schools of Management Thought : Scientific, process, human
behavior and social system school; Decision theory school,
Quantitative and system school; Contingency theory of management
Functions of a manager.

Managerial Functions : Planning - concept, significance, types;
Organizing - concept, principles of authority, theories, types of
organizations, authority, responsibility, power, delegation,
decentralization;

Unit 11

Staffing; Directing; Coordinating; Control - nature, process, and
techniques. Organisational Behavior : concept and significance;
Relationship between management and organisational behavior
Emergence and ethical perspective; Attitudes; Perception; Learning;
Personality; Transactional analysis.

Unit - 111

Motivation : Process of motivation; Theories of motivation - need
hierarchy theory, theory X and theory Y, two factor theory, Alderfer’s
ERG theory, McCleland's learned need theory, Victor Vroom's
expectancy theory, Stacy Adams equity theory.

Group Dynamics and Team Development : Group dynamics -
Definition and importance, types of groups, group formation, group
development, group composition, group performance factors; Principle-
centred approach to team development.

Unit - IV

Leadership : Concept; Leadership styles; Theories - trait theory,
behavioural theory, Fielder's contingency theory; Harsey and
Blanchard's situational theory; Managerial grid; Likert's four systems of
leadership.

Organisational Conflict : Dynamics and management; Sources,
patterns, levels, and types of conflict; Traditional and modern
approaches to conflict; Functional and difunctional organisational
conflicts; Resolution of conflict.

Unit -V

Interpersonal and Organisational Communication : Concept of two-
way communication; Communication process; Barriers to effective
communication; Types of organisational communication; Improving
communication; Transactional analysis in communication.
Organisational Development : Concept; Need for change, resistance
to change; Theories of planned change, Organisational diagnosis;
Organisational Development intervention.

e

Qe
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Jeaay AN i
aifvard veuE — gy
ADVANCED COST ACCOUNTING
Compulsory Paper - Second

M.M. 100
Unit-1 Definition and importance of Cost Accounting. Objects and
classification of cost accounts Elements of cost and their accounting.
Stores - control and record methods of issue of materials
Analysis and Accounting for works and sales expenses, Different
Methods of allocating indirect expenses.
Unit =11 Record of wages, Methods of remunerating labour and their effect on
cost. Output cost accounts and operating costing.
Financial and costing, records, their reconciliation, Contract cost
accounts profit and loss on incompleted contracts and the valuation of
work in progress.
Unit - 111 | Process cost accounts.
Uniform costing & Estimate costing
Unit-TV | Standard costing & Vauiance Analysis (Material, Labour and
overheads)
Budgetary control Importance of budgets in accounting. Nature of
budgetary control Organization for budgetary control preparation of
fixeds variable budgets. Cash Budget, Prodcution and sales Budget.
Unit-V | Marginal costing - Contribution Marginal analysis Vs. Net Profit

analysis cost valume, profit studies and break even charts.
Managerlal Decisions Tasted on Marginal and defferential casting.

B

.2"1




amaa e vd o [aeE
Jfyard ygaua — A
Income Tax Law and Tax Planning

Compulsory paper - Third

M.M. 100

Unit =1

Law relating to Income tax : Brief study of the main provisions of the
Indian Income Tax Act of 1961. Important definitions. Income
exempted from tax, Residence and Tax liability, calculation of taxable
income under the head salary, House property.

Unit — 11

Calculation of taxable income under the head : Business and
profession,

capital gains, Income from other sources, calculation of taxable income
and tax of Individual.

Unit =111

Depreciation and Development allowance, Sef off and carry forward
of losses, Return of Income, Deduction of tax at source, Advance
payment of tax, Provisional Regular, Exparte and emergency
assessment, Re opening of assessment, Appeals & Revisions
Reference of High court & Supreme court, offences & penaltion,
Income tax authourities.

Unit -1V

Assessment of Hindu Undividend; Families; Firms, Association of
persons, Companies, MNon-residents, Co-operative societies,
preparation of income tax returns, Computation of Income Tax.

Unit-V

Concept of tax planning Tax avoidance and tax evasions; Tax
Planning with reference of location, nature and form of organisation of
new business.

Tax planning to Capital Structure, decision dividend palicy, Inter
corporate dividends and bonus shares.




aeplods W (A) : R
Optional Group (A) : Marketing
fague gawr (w99 A — TUW)
MARKETING MANAGEMENT

(Paper : A - First)
M.M., 100

OBJECTIVE :
The objective of this course is to facilitate understanding of the
conceptual framework of marketing and its applications in decision
making under various environmental constraints.

COURSE INPUTS :

Unit—1 Introduction : Concept, nature, scope and importance of marketing;
Marketing concept and its evolution; Marketing mix; Strategic
marketing planning-an overview.

Market Analysis and Selection : Marketing environment-macro and
microcomponents and their impact of marketing decisions; Market
segmentation and positioning; Buyer behaviour; Consumer wversus
organisational buyers; Consumer decision-making process.

Unit=11 Product Decisions : Concept of a product; Classification of products;
Major product decisions; Product line and product mix; Branding;
Packaging and labeling; Product lifecycle-strategic implications; New
product development and consumer adoption process.

Unit-TIT | Pricing Decisions : Factors affecting price determination; Pricing
policies and strategies; Discounts and rebates.

Distribution Channels and Physical Distribution Decisions
Nature, functions, and types of distribution channels; Distribution
channel intermediaries; Channel management decisions; Retailing and
wholesaling.

Unit—IV | Promotion Decisions : Communication process; Promotion mix-
advertising, personal selling, sales promotion, publicity and public
relations; Determining advertising budget; Copy designing and its
testing: Media selection, Advertising effectiveness; Sales promotion-
tools and technigues.

Marketing Research : Meaning and scope of marketing research;
Marketing research process.

27°°




Unit—V Marketing Organisation and Control : Organising and controlling
marketing operations.

Issues and Developments in Marketing : Social, ethcal and legal
aspects of marketing; Marketing of sevices, International marketing,
Green marketing; Cyber marketing; Relationship marketing and other
developments in marketing.

.. _'_'_'_.p'
@u{f/. %
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arfrer, B g e fueE e A - f5d)

Rural, Agricultural and International Marketing
(Paper A : - Second)
M.M. 100

Unit—1

Rural Marketing : Image of Indian Rural Marketing and Approach to
Rural Markets of India, Rural Consumer and Demand Dimensions and
Market Segmentations, Channels of Distribution and Physical
Distribution Product Management, Marketing Communication and
Sales force Tasks.

Agricultural Marketing : Concept, nature, Scope and Subject matter,
Classification of agricultural products and their difference with
manufactured goods. Agriculture market: Meaning, Components,
Dimensions and Classification.

Unit -

Market Structure : Dynamics of Market Structure, Components oa
market, Structure and Market forces,

Market Management and Channel Stratery @ Modem marketing
management and agricultural products, "Structured organized markets-
commodity exchange and produce exchange, Cash market, Forward
Dealing, Exchange Market, Speculative Market, Channels of
Distribution for consumer goods, Agricultural Consumer Goods and
Agricultural Raw Materials.

Unit = 111

Regulation of Mrkets : Regulated market, Genesis oa Regulated
Market in India, Limitations in present marketing regulation,
Advantages and Limitations of regulated market, Organization of
Regulated Market, Future of Regulated Markets in India.

Marketing of Farm Products : Packaging - packing and packaging,
Packing material, Transportation Advantages, Means of transport and
Transportation cost. Grading and Standardization - Meaning, Type,
Labeling and specification, Storage and Warehousing.

Unit -1V

International Marketing: Meaning, Scope, Nature and Significance.
International Marketing Environment - Internal and External,
International Market. Orientation Identification and Selection of foreign
market, Functuions and gualities of an Export Manager.

Export Organization: Meaning, affecting factors and types, Overseas
Product Development: It's concept and methods, pricing and its
factors, methods, of Pricing, Price quotation.

2"



Unit=V

Direct Trading and Indirect Trading: Meaning and Methods, Methods
of Payment in international Marketing.

Export Credit: Meaning, Nature, Influencing factors and
significance, Methods of Export Credit, Export Credit and Finance in
India. Risk in Export Trade, Role of the Export Credit Guarantee,
Corporation of India Limited, The Export-Import Bank of India.

Export and Import Procedure, Documentation ;in foreign trade,
Bilateral and Multilateral Trade Agreements, Its meaning, _ objective,
types and significance, SAARC, Role of WTO in Foreign Trade.

771°



OBJECTIVE

dafedd |9E (B) ¢ W9y
Optional Group (B) : Management

fo=ig ua=y (Ueus : B— U2H)
FINANCIAL MANAGEMENT
(Paper : B - First)
M.M. 100

The objective of this course is to help students of understand the
conceptual framework of financial management, and is applications
under various environmental constraints.

COURSE INPUTS

Unit-1I

Financial Management : Meaning, nature and scope of finance;
Financial goal-profit Vs. wealth maximisation; Finance functions -
investmeant, financing and dividend decisions.

Capital Budgeting : Nature of investment dicisions; Investment
evaluation criteria - net present value, internal rate of return,
profitability index, payback period, accounting rate of return; NPV and
IRR comparison; Capital rationing; Risk analysis in capital budgeting.

Unit =11

Cost of Capital : Meaning and significance of cost of capital]
Calculation of cost of debt, preference capital, equity capital and
retained earnings; Combined cost of capital (weighted), Cost of equity
and CAPM.

Unit — 111

Operating and Financial Leverage : Measurement of leverages;
Effects of operating and financial leverage on profit; Analysing
alternate financial plans; Combined financial and operating leverage.

Capital structure Theories : Traditional and M.M. hypotheses -
without taxes and with taxes; Detemining capital structure in practice.

Unit =1V

Divident Policies : Issues in dividend decisions, Walter's model,
Gordon's model, M-M hypothesis, dividend and uncertainty, relevance
of dividend: Dividend policy in practice; Forms of dividends; Stability in
dividend policy; Corporate dividend behaviour.




Unit — V Management of Working Capital : Meaning, significance and types of
woking capital; Calculating operating cycle period and estimation of
woking capital requirements; Financing of working capital and norms of
bank finance; Sources of working capital; Factoring services; Various
committee reports on bank finance; Dimensions of working capital
management.

Management of cash, receivables and inventory.

e
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Human Resource and Production Management

(Paper : B - Second)

M.M. 100

Unit-1 Concept, Definition, Importance & Objectives of Personnel
Management, Historical Development of Personnel Management,
Nature, scope planning, Philosophy and Principles of personnel
Management and its relation with behaviourial sciences,

Personnel policies, programmes & procedures.
Personnel Department; Personnel Functions, Position of personnel
Department & Organizatin of Personnel Mangement.

Unit=11 Man power planning Recruitment and Selection, Training &
Development of Employees & Executives.

Promotion, Demotion, Transfers, Absentecism & Turnover.
Performance Appraisal and Merit Ruting, Discipline.

Unit — 111 | Jobevaluation Wage & Salary Administration, plans of Remuneration &
Financial Rewards/Incentive payments.

Employees Fringe Benefits & Services - Safety, Health & Security
programme and welfare.
Motivation and Maoral.

Unit-IV | Fundamental of production mangement - Nature, scope, Functins,
Problems. Production and Productivity organising for production. Types
of Manufacturing systems.

Production Planning objectives and methods, Techniques oa process
planning, Process design, Factors affecting design Relation with types
of manufacturing plant location,

Unit-V Management of industrial power, work measurement and work

standards, Production Control, and inspection.
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Optional Group (C) : Banking and Insurance
dfT @geR vd Hey (Weed : € — HYUH)

Banking Practices and Institutions

(Paper : C - First)
M.M. 100

Unit -1

Bank - Concept, Functions and Services, Bandand Customer
Relationship, Concept of customer general relationship, Rights and
obligation Termination of Relationship,

Accounts of customers: Various customers account, Opening
an account Nomination, Special types of customers - Minors,
Pardanshin women, Lunatics, Intoxicated persons, Joint Hindu Family,
limited companies and Non-trading concern.

Unit =11

Employment of Bank Funds, Importance of Liquidity, cash Reserve, Money
at call and short notice, Investments, Statutory provisions regarding liuid
Assets, Principles of lending, Types of Loan, Interest Tax Act.

Purchase/Discounting of Bill, legal Position, Cheques - Crossing,
collection and Payment system securities for Advances, Lien and Mortgage,
Hypothecation, Pledge.

Unit - 111

Indian banking system - Structure of Indian banking system in pre-
independence and post- independence, E-Banking & Green Banking.

Commercial Banks : Meaning functions, management and
investment policies of commercial banks; Present structure; E-banking
and e-trading; Recent developments in commercial banking.

Development Banks : Concept, objectives, and functions of
development banks; Operational and promotional activities of
development banks; IFCI, ICICI, IDBI, IRBI, SIDBI; State development
banks, state financial corporations.

Unit -1V

Non-Banking Financial Institutions : Concept and role of non-
banking financial institutions; Sources of finance; Functions of non-
banking financial institutions; Investment policies of non banking
financial institutions in India.

.
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Mutual Funds : Concept, performance appraisal, and regulation
of mutual funds (with special reference to SEBI guidelines); Designing
and marketing of mutual funds schemes; Latest mutual fund schemes
in India-an overview,

Merchant Banking : Concept, functions and growth;
Government policy on merchant banking services; SEBI guidelines;
Future of merchant banking in India.

Unit-V

Reserve Bank of India : Organisation, management and functions;
Credit creation and credit control; Monetary policy. Banking Regulation
Act, 1949, Important features .




& & fugia vd @aer (weeoa : ¢ — f&am)
PRINCIPLES AND PRACTICES OF INSURANCE
(Paper : C - Second)
M.M. 100

Unit -1 Origin of Insurance, its development, and organization Utility of
Insurance, Fundamental principles of insurance Insurable Interest,
almost good faith, other principles, Indemnity, subbrogation warranties,
mitigation of laws, attachment of risk, cause proxima, contribution,
hazards physical and morale. Re-Insurance - General Principles,
various methods of reinsurance, under - insurance; over-insurance,
double Insurance.

Unit—11 | Functions & Benefits of Life Insurance, History of Life Insurance
Bussiness, Life Insurance Policies, its kinds, procedure for effecting
life Insurance, hazards of life, and basis of rating Annuities Condition
of life insurance policies.

Premium - Elements of premium Methods of premium
computation, Natural Premium plan, Level premium plan, Net & Gross
Premium, loading settlement of claims Role of Life insurance Agent
and his working.

Valuation of surplus, and investment sources of surplus, and
use, Role of Life Insurance Corporation. of India and its development.

Unit — I11 | Marine Insurance - Essentials of Marine Insurance Contract Marine
Insurance Act. 1963, Procedure of Taking out Marine Insurance Policy,
kinds of Marine Insurance Policies, Computation of Maine Insurance
Premiums and Returns, Marine Losses - Total Loss, Actual and
Constructive, Partial Loss - Particular average loss and general
average loss, Settlements of Claims and Recoveries, Salvage and
particular charges.

Unit—1V | Fire Insurance : Physical and moral haxards, functions of fire
insurance, history of fire insurance; principles of fire Insurance,
meaning of fire, characteristics of fire Insurance, Contract rights of
insurer under a fire insurance contract, procedure of taking out a fire
insurance policy kinds of fire policies, computation of premium under
fire insurance policy, fire policy conditions, settlement of claims.

Unit-V Miscellaneous |Insurance Personal accident insurance, Motor,
employer's liability fidelity guarantee, burglary, live stock, crop., and
workmen's compensation insurance, Cattle Insurance.

Privatization of insurance in India. Insurance Regulatory &
Development Authority Act, 1999, Power and functions of authority.
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Optional Group (D) : Taxation and Accounting

ARd § PRI (F¥9H : D — HeH)
Taxation in India
(Paper : D - First)
M.M. 100

Unit -1

Basic Concepts and Definitions, Residential Status and Tax Incidence,
Exempted Income, Deemed Income, Clubbing of Income, Deductions
under Section-80.

Computation of Tax Liabilities of Individual. Taxation on
Agriculture Income.

Unit - 11

Return of Income and Assessment, Various Types of Return, Types of
Assessment.

Advance payment of Tax, Tax Deducted at Source, Penalties and
Prosecution, Refund of Excess Payment.

Income Tax Authorities, Appeal and Revisions, Settlement of cases.

Unit - 111

Observation & Introduction of GST Act-2017, Nature, Important
Definations, Levy And Collection of Tax, Taxation And Exemption of Tax,
Registration Procedure, Meaning & Probability of Supply.

Assessment of Tax in GST, List of Tax-free & Taxable Goods, E Billing.

Unit-1V

Electronic Commerce (E-Commerce), Job Work, Inputs Tax Credits, Concept
of Input Service Distributors in GST, Procedure of Returns & Checking of
Inputs Tax Credit.

Valuation & Checking of Accounting, Payable & Refunds, Demand &
Recovery, Appeals & Amendment in GST, Advance Judicial Decisions.
Composition Scheme, E Way Billing.

Unit—V

Organistion & Administrative  Structure,  Settlement Commission,
Appointment of Officer, Inspection, Searching, Confiscations (Seizure) &
Arrest, Offences & Penalties, Prosecution & Compounding.

Observation of GST Act, Place of Services & Supply, Fronted Business

Procedure on GST Portal, Miscellaneous Provisions.
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ACCOUNTING METHODS

(Paper : D - Second)

Unit —1 | Preparation of Accounts from incomplete records and single entry
system.
Branch Accounts - Independent and foreign branch, Department
accounts.

Unit—11 | Lease accounts, Accounting for Price level changes, Human Resource
Accounting.

Unit—III | Accounts of Hotel Companies, Accounis for Hospitals, Accounts of
professional people.

Unit — IV | Accounting for educational institutions Accounts of Co-operative societies.
Accounts of Agricultural farms.

Unit -V | Government Accounting.

Insalvency accounts (individual and firm).




